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» Facebook’s data policy
- Different types of Facebook post
» Three case studies from The English Language Center



What Facebook Knows About You and VWhy
Data Policy

[ I

What kinds of information do we Data POI Icy | | ._ #i | L
collect? ' | By
We give you the power to share as part of our mission to make the

world more open and connected. This policy describes what

information we collect and how it is used and shared. You can find

additional tools and information at Privacy Basics.

How do we use this information?

How is this information shared?
As you review our policy, keep in mind that it applies to all Facebook
brands, products and services that do not have a separate privacy
policy or that link to this policy, which we call the ﬂiebonk Services”

How can | manage or delete
information about me?

or “Services.”

How do we respond to legal
requests or prevent harm?

How our global services operate

How will we notify you of changes
to this policy?

How to contact Facebook with
questions




What kinds of information do we
collect?

How do we use this information?

How is this information shared:

How can | manage or delete
information about me?

How do we respond to legal
requests or prevent harm?

How our global services operate

How will we notify you of changes
to this policy?

How to contact Facebook with
questions

Donnie Home 20+

What kinds of information do we
collect?

* Things you do and information you
provide.

* Things others do and information
they provide.

* Your networks and connections.
* Information about payments.
* Device information.

* |Information from websites and
apps that use our Services.

* |Information from third-party
pariners.

* Facebook companies.




What kinds of information do we
collect?

How do we use this information?

How is this information shared:

How can | manage or delete
information about me?

How do we respond to legal
requests or prevent harm?

How our global services operate

How will we notify you of changes
to this policy?

How to contact Facebook with
questions

collect?

provide.

sign up for an account

Donnie Home 20+

What kinds of information do we

* Things you do and information you

location of a photo




What kinds of information do we
collect?

How do we use this information?

How is this information shared:

How can | manage or delete
information about me?

How do we respond to legal
requests or prevent harm?

How our global services operate

How will we notify you of changes
to this policy?

How to contact Facebook with
questions

Donnie Home 20+

What kinds of information do we
collect?

* Your networks and connections.

We collect contact information
you provide if you upload, sync

or import this information (such
as an address book) from a
evice.




What kinds of information do we
collect?

How do we use this information?

How is this information shared:

How can | manage or delete
information about me?

How do we respond to legal
requests or prevent harm?

How our global services operate

How will we notify you of changes
to this policy?

How to contact Facebook with
questions

Donnie Home 20+

What kinds of information do we
collect?

* Device information.
We collect information from or about the
computers, phones, or other devices where

you install or access our Services

......provide consistent Services across you

..... geographic locations, such as through
GPS, Bluetooth, or WiFi signals
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What kinds of information do we
collect?

How do we use this information?

How is this information shared:

How can | manage or delete
information about me?

How do we respond to legal
requests or prevent harm?

How our global services operate

How will we notify you of changes
to this policy?

How to contact Facebook with
questions

Donnie Home 20+

What kinds of information do we
collect?

* Facebook companies.




Donnie Home 20+

wWhat kinds of information do we
:‘:}tlllztﬂ?nds of information do we Eﬂl! I ?

How do we use this information?

How is this information shared:

We receive information about you and you
activities on and off Facebook from third-party

How can | manage or delete
information about me?

How do we respond to legal
requests or prevent harm?

How our global services operate

How will we notify you of changes * |Information from third-party
to this policy?
pariners.

How to contact Facebook with

questions




What Facebook Knows About You and How

L Ask a question LogIin Create Account

n Help Center

Home  Using Facebook  Managing Your Account  Privacy and Safety  Policies and Reporting

How does Facebook work with data providers?

A Share Article

Facebook works with a select group of third-party data providers to help businesses connect with
people who might be interested in their products or services. We've designed these partnerships

Ad Preferences ; ; _ : ; :
with people's privacy in mind. People using our services have control over the ads they see.

| ko Ade Wik an Many businesses today work with third parties like Acxiom, Datalogix (Oracle Data Cloud),
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’: abo ut the d ata com Home Contact us Help Categaries My Account

Element Details Action

Date of Birth 04/29/1970

Gender Male

Ethnicity Caucasian/White

Education Completed College

Occupation Homemaker

Marital Status Married

Number of Adults 2 Adults

Presence of Children Children Present

Number of Children 2 Children

Children's Age 2 Years old,6 Years old

Children's Gender by Age Unknown Gender 00 - 02, Unknown Gender 06 - 10

®
®
®
®
@ |
®
®
©
®
®
®
®

Political Party Voter - Democratic




¢*aboutnedata.com

Haome

Contact us

Help

Categories

My Account

Review and edit the marketing data about you below. Acxiom collects data from a variety of sources such as public records, surveys, and online and
offline registrations. The accuracy and completeness of the data is determined by these sources. The data may not be complete and in some cases

Element
Home Owner/Renter

Detailed Type of Home
Ownership

Dwelling Type
Property Type
Move Date

Length of Residence by Year

Home Owners Insurance
Expiration Date By Loan

Home Owners Insurance
Expiration Date By Purchase

Year Home Built

Lot Square Footage
Home Square Footage
Number of Bedrooms
Home Roof Type

Home Exterior

Heating/ Cooling Systems

Home Heat Source

OO OO O @ OO 6 6

Details
Horne Owner

Residential Owner - Mail/Site Address

Single Family Dwelling Unit
Single
04/2006

July

July

2001 - 2005
12424
0002774

4

Asphalt
Brick

Both

Forced Air

the data may not be current due to the timing of updates from these sources. Please remove or correct any data that is in error.

L e mor v R NN e o e
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¢ * about nedata.com

Element

Primary Vehicle Year
Primary Vehicle Make
Primary Vehicle Model
Second Vehicle Year
Second Vehicle Make
Second Vehicle Model
Auto Policy Renewal Month

Intent to Purchase a Vehicle

SRR ENE

Detalls
2004

Toyota
SIENNA
2000

Toyota

Home

Contact us

Help

Categories

My Account




Masterc% rd

See how easy it is to enjoy the city wh
Expedia, and make your family trip pri

What Facebook Ads Don Sees

Hide ad

Report ad

Why am | seeing this?
Create Similar Ad

Save video
Turn on notifications for this post

This ad is useful

Embed

More options

. mastercard

Al out This Facebook Ad

Why Am | Seeing This Ad? Options »

One reason you're seeing this ad is that Mastercard wants to reach people who are part of an
audience called "Family-based households”. This is based on a combination of factors, such as
your activity on Facebook and other apps and websites, as well as where you connect to the
Internet.

There may be other reasons you're seeing this ad, including that Mastercard wants to reach people
ages 25 and older who live or were recently in the United States. This is information based on
your Facebook profile and where you've connected to the internet.

£+ Manage Your Ad Preferences




What Facebook Ads Don Sees

QuickenlLoans

Quicken Loans
Sponsored - @

Why is Quicken Loans urging Americans to switch to a 15-Year Fixed? If you
own a home, don't go another month without reading this. (Yes, it really
works.) hitp://bit Iy/2xAXGEC

Pay Off Your House At A
Furious Pace If You Owe
Less Than $625,500

NMLS #3030

QuickenLoans

NMLS# 3030

Federal Program Ends 2018. Enter zip; calculate new
pavment.

How To Pay Off Your House At A Furious Pace

Open Link

About Lookalike Audiences

A Lookalike Audience Is a way 1o reach new people who are likely 1o be interested
In your business because they're similar to your best existing customers.

Context

When you create a Lookalike Audience, you choose a source audience (a Custom
Audience created with a data pariner, your pixel data, your mobile app data or fans
of your Fage) and we identify the common qualities of the people in it (ex:
demaographic information or interesis). Then we find people who are similar 1o (or
"look like") them.



Using That Information to Reach the Right Audience and Target Ads

® Facebook Ad Goals
e Different Types of Facebook Advertising
® Targeting your Audience




Free Facebook Post Vs. Paid

? International Student

B d by Sprout Social [7] - July 8 - &
A L P Nl el L= e = ir '

'i'_f Published by Sp
Knowing where we've been will help us to get where we're going. Mississippi
State recently received a collection of Civil War and Abraham Lincoln

memorabilia of over 17,000 items valued at $3 million dollars. Experience
American history at MSUI hitp//bit. Iy/2oivyCh

Mississippl State University

Mississippi State University Featured Study in the USA school search profile for
international students.

HTTP/BIT.LY/20IVYCE
2 1,372 people reached Boost Post
oy Like () Comment > Share %

(D) Guirdona Roland, Onyarin Michael and 12 others
3 Shares

5
] 18- e aTaTaalaslal s 'll:._:" . l_'_i
!:2 ATITe 3 Comment.. homr D':' @] qu_".u'jll

; International Student

[ TR S el s T, P oy, TSR R | i P S B 1Y g J e
el Fubhlisned Il_- SPTOUE S0Ckg! 7] - SeDiemDer 1o gt £ g 'h',i'

Why should you study at Mississippi State”? You'll get a true American
college experience filled with new friends, football games and a one of a Kind

BISSIPP]

Mississippi State University, Mississippi USA | College
and University Search

Mississippi State University Featured Study in the USA school search profile for
international students.

e Learn More

HTTPABIT LY 2FCJUT.

5 498 people reached
N5 I ¢, View Resuits

oy Like () Comment > Share d
D [eAai 3l and 7 others
3 Shares

3 — E:
[3 Write @ comment .. () ke G



Goals

e Do you want to promote a school e Reach more current students on
fair? campus

e Orientation! e More website traffic

® A new program! ® Increasing your Facebook page

e Student recruitment reach

How would you like to grow your business?

Creating a promotion helps get you more of the business results
you want.

Get More People to Contact @
Get more people to click Contact Us

Show Your Posts to More People

Get more reactions, comments and ©)

shares.
Get More Website Visitors

Set Up an Ongoing Promotion . "

Get 22 - 42 link clicks for $35 a month @ Adv.ertlse ‘jOUI’ WEbSEte toa Iarge @
audience

Get More Messages

Connect and chat with potential ),
customers

Get More Customer Contacts

Request contact details from potential @
customers

Promote your Page
Connect more people with your Page




What to consider

Campaign: Choose your objective. Help: Choosing an Objective  Use Existing Campaign

What's your marketing objective?

Awareness Consideration Conversion
Brand awareness Traffic Conversions
Reach Engagement Product catalog sales
App Installs Store visits

Video views

Lead generation



Standard Facebook Post

i International Student
fj_,r Fublished by Sprout Social [?] - August 2 - &

Are you looking for a challenge? Mississippl State 1s home to opporiunity,
challenges and over 19,000 students from all 50 states and 75 countries!
Follow the link and get one step closer 1o your new home away from home
at MSUI hitp /bit.ly/2oivyCh

A
Mississippl State University

Mississippl State University Featured Study in the USA
school search profile for international students.

2 699 people reached Boost Post

Eﬁ’ Like () Comment &> Share e
ﬂﬂ Saith Rishi. Tonna Cnwuka and 5 others Top Comments ™
2 Shares
1 i
L:,r Write a comment.. (=) &
[ ) Réka Varadi Birnerné Eszter Varnyu

Like - Reply - Message - ) 2 - August 2 at 1:33pm



Boosting a Post

AUDIENCE
_ 3} International Student il Like Page
* People you choose through targeting Edit L:‘ Sporisored <@
Why should you study at Mississippi State? You'll get a true American
Your audience selection is great! college experience filled with new friends, football games and a one of a kind

education. http://bit ly/2fcjuTJ

Location - Living In: Australia, Brazil, India, South Korea, New
Jealand, Vietnam

hore =

People who like your Page

»
People who like your Page and their friends
Cal Poly Boost
Birmingham
Create New Audience
BUDGET AND DURATION Mississippi State University, Mississippi USA | College
and University Search
Total budget € Mississippi State University Featured Study in the USA school search profile for
international students.
oANEHst - Learn More

INTERNATIONALSTUDENT.COM

Estimated People Reached ©2
F:31.000,000 [IE' Like [:J Comment ‘gi',‘; Share

o

3,500 - 9,200 people
.

=]

ﬂ- By clicking Boost, you agree to Facebook's Terms & Conditions | Help Center Cancel




Targeting Your Audience

» Location - People who like your Page
+ Age » People who like your Page
» Interests and their friends

Promote Local Business s
OVERVIEW EDIT PROMOTION
= AUDIENCE DESKTOP NEWS FEED MOBILE NEWS FEED INSTAGRAM
AUDIENCE
Taq-ge-i | ocation | Radius ; international Student & Like Page
* People you choose through targeting Edit 224 First 5t, Neptune Beach, Florda 3 miles 2 {2 Sponsored - @
Potential Reach We aim to provide the very best resources for international students
anywhere in the world, whether for insurance, loans or finding a school!
: T 15,000 Peopie
v Your audience selection is great! r \
' /
| ocation - Living In: Australia: Sydney (+25 mi) New South . = wa Nt to SIU[I},I’ N thE USA
Wales: Melbourne (+25 mi) Victoria, Brazil, India, South ] H\kﬁ
Korea, Mexico, New Zealand, Vietnam £ } | ~‘~.H
- {-"-
Age 18-32 4 _ S ) ——in
Feople Who Match: Interesis: International student, Study \ ‘Effﬁ /’; -
Abroad, College or Student, Field of study: Study abroad, b & Jan:é@ar_:;_[lle . - oe— ""H
2 ] 2dc il
Sl A :c‘& e imil Report International Student
=== Get Directions
Age

People who like your Page

185 |- | 32%
oy Like (J Comment > Share
People who like your Page and their friends Gonilon
All M W
Cal Poly Boost = omen
e Interesis
Birmingham

Create New Audience f':[- By clicking Promote, you agree to Facebook's Terms & Conditions | Heip Center Cancel



Page Promotion

View Results

1,083 483

Feople Reached [?]  Likes [7]

Actions FPeople

¥

You are targeting men and women, ages 18 - 32
who live in 1 location, and have 7 interests.

Location - Living In:
India

Excluded Connections:
Exclude people who like International Student

Age:
18 - 32

People Who Match:
Interests: University, International student, Education,

College, Insurance, Student or Study abroad in the United
States

Hide full summary

This promotion will run for 2 days.

Your total budget for this promotion is $10.00.

Cnly the person who created this promotion can edit

It.

i . -
OUMNeSs

Help Center

DESKTOP NEWS FEED

$9.96

Total Spend [?]

MOBILE NEWS FEED RIGHT COLUMN

Suggesied Page

; International Student
(&~ Sponsored

International>tudent.com is your free resource {o find your perfect school
and. ..

International Student
Education

& Like Page
71249 people like this ! g

Close



Promoting Your Website

Promote Website @ In Review

AUDIENCE
DESKTOP NEWS FEED MOBILE NEWS FEED INSTAGRAM
= People you choose through targeting Edit
} International Student & Like Page
i ed - &

Your audience selection is great! -’ @ Shonsor

Sign up for your free account on IntermationalStudent.com to find colleges
and scholarships!

| ocation - Living In: India, Nigeria, Philippines. Pakistan

More =
People who like your Page WW -[-D Mq WQML?

People who like your Page and their friends

Do &

Cal Poly Boost

Birmingham

Create MNew Audience
Instagram
' Run promotion on Instagram

BUDGET AND DURATION Student Registration | International Student

ENT.COM Sign Up

Fmabhir Fasad £ ¥ TR TTB |
Lially outget { I ER AT IOMNAL

25.00 UsD -

oy Like (J Comment > Share

Actual amount spent daily may vary
Eztimated 50 - 93 clicks per day

Duration

iF By clicking Save Changes. you agree to Facebook's Terms & Conditions Help Center Cancel



OVERVIEW EDIT PROMOTION

AUDIENCE

* People you choose through targeting Edit

Your audience selection is great!

Location - Living In: Australia: Sydney (+25 mi) New South
Wales: Melboume (+25 mi) Victoria, Brazil, India, South
Korea, Mexico. New Zealand, Vietnam

Targeting Your Audience =%

Feapie Who Maich: Interests: International student, Study
Abroad, College or Student, Field of study: Study abroad,
Employers: Study in the USA

Lesg &

People who like your Page
People who like your Page and their friends
Cal Poly Boost

Birmingham

Create New Audience



Email or Phone Fassword

facebook s

language

i

e |

The English
Language Center
(TELC)

@TheEnglishLanguageCe
nterLaGuardia

Lik R d | eee i
Home ile Like | 3 Recommen Watch Video @ Message

About
: Services Language School in Long Island City
Services
4.7 % % % - Open Now
Photos _ _
Morning Intensive Program )
Events September 26 - December 8 | Monday to Friday | ... ) oty See Al
Reviews s 9,439 people like this
=y 9.440 people follow this
Videos N el
Afternoon Intensive Program o
YouTube T About See All

Cctober 2 - December 13 | Monday to Thursday | ...
Instagram feed

o TF‘IG.’T]J’_-;.:_*;.“ Ave

Posis
Writing Class

October 2 - December 13 | Monday and Wednesd. ..

' +  28-10 Thomson Avenue, Room C354
Create a Page | gl e -
Long Island City 1110

Community




m TE‘C‘aguardia Edit Profile  {{¥

m 376 posts 335 followers 95 following

The English Language Center The English Language Center is the largest ESL program

in New York City. theenglishlanguagecenter.blogspot.com

Workshop
& Elective
Changes

CSantemher 29

October 9
Closed

We will be closed on Monday,




E telclaguardia
The English Language Center (TELC)

telclaguardia Are you an international student
studying English in NYC? Join Kaijian and
Cansu at TELC! #telcstories #5218 #inglés
#inglés #ingles #0058 #8 O #4 i)
#Fingilizce #Finglese FaHrnMKMcKMiAAZLIK Fanglais
#ange #Fidioma #FaHraMickmid #FUHTEpECHD

telclaguardia Kaijian says: "We can make
many friends who come from different
countries.”

telclaguardia Cansu says: "This school 15
more serious and academic than my other
school.”

english.now Great!

chungdambodyshape 2 HZ 2!/ L|C}
AR B B

youngnahan I like your photo!

& L

36 likes



Post Details

a The English Language Center (TELC il Like Page
Published by HB Telc [?] - December 13, 2016 - @ B Likes Comments & Shar

Are you an international student studying English in NYC? Join Kaijian and

Cansu at TELC! #telcstories #3615 #inglés #inglés #ingles #2238 #9490 4
L e Y #ingilizoe #Finglese #aHrNMWACKMAASLIK #anglais #daneye #idioma FANES

#AHMWACKMA #FUHTEPECHD

mments

l_|'|
o
g,

- - = - = kS - -
g s e o T
| A R .b-\. 1 .I': Ll I-\.__

oY Like () Comment > Share



Featured Languages: Geography:

e Simplified Chinese ® 25 mile radius around New York
e Turkish City
Other Targeted Languages: Interests:
® Arabic ® |earning English
® French ® International Student
® |apanese e Study In The USA
e Korean ® Improve Your English
® Portuguese
e Russian Ages:
® Spanish o [8-40
® Thai
Limit:
Less Obvious, Don’t Forget: e $10 for a 10 days

® English



Charts for Campaign: Post: "Are you an international student studying English...”

¥l Performance Demographics Placement
141 141 Results: Post Engagements $0.07 Cost per Result 13.65% Result Rate $0.0 I / peI‘SOH I"eaChed
Results: Post )
Engagements =
869 20 .
People Reached $0.07 / CIlCI(
10
$10.00
Amaount Span n
Dec 14 Dec 16 Dec 18 Dec 20 Dec X2 Dec 24
custom =0.40
/ $0.20
-~ = ' ' 50.00

Performance Demographics  [C] Placement

869 Reach + 141 Results: Post Engagements +  $10.00 Amount Spent Device Type

99% placement on
mobile

Mobile and Deskiop «
150

About Placement Results

100 Ad delivery is optimized to
allocate your budget fo
placements likely to perform best

50 with your audience, basad on
your targeting and bid amount.

Largely targeted to
Instagram

Facebook Instagram Audience Network Messenger *

Learn maore

|

g8 pelEe N MESSEnger. & mMore SCCUraie Dertoimmance myeirs & SOSE Der NESLlR




Charts for Campaign: Post: "Are you an international student studying English...

Performance I} Demographics Placement

141 Results: Post Engagements « 869 Reach -

Age
All Women = All Men
45% (63 ) H4% ( 76 )
£0.08 £0.06
o5t per Result - Cost per Result
.. 35-44
| 4554
l ao-64 ‘

|

()
Lh
t




Suggested Page Suggested Page

Suggested Page
== The English Language Center (TELC) The English Language Center (TELC)
The English Language Center (TELC) == =
. Ahora es el momento para estudiar Ingles en Ahora es el momento para estudiar Ingles en
Ahora es el momento para estudiar Ingles en MNueva Yorkl Nueva Yorkl

Mueva Yorkl

| The English Language Center The English Language Center
The English Language Center (TELC) (TELC)
U= If= 9486 people like this 9486 people like this

9486 people like this



Editing Ad Set: CO - 19-30

Audiancea Audience Definition

) Your audience is
SAVED AUDIENCE: Colombia 120 Prospects « l defined.

-
e P P
=L e

(NN

e
L e

AUDIENCE DETAILS
Location: Colombia Potential Reach: 110,000 people

Interests: International student, Study abroad in the United States or Learn

English

Excluded Connections: Exclude people who like The English Language Center (TELC) Estimated Dally Resuits

-':".Q-E: 19 - 30 Reach
_ | _ _ | 1,400 - 4,800 (of 92 000)
Language: Spanish, English (UK), English (US) or Spanish (Spain) -
Page Likes
Edit 56 - 170 (of 200)
——— =
The accuracy of estimates is based on factors fike pas
campaign data, the budget you entered and market data
Placement “ umbers are provided to give J.f, e.r idea of performance
for your budget, but are onfy estimates and don't
guarantee results

e Automatic Placements (Recommended) Were these estimates helpful?




Suggested Page

The English Language Center (TELC)

Ahora es el momento para estudiar Inglés en
Nueva York!

The English Language Center

(TELC) Iﬁ'

9486 people like this

Reached 47,740 people
/751 likes
$0.10 / like

Suggested Page

The English Language Center (TELC)

Ahora es el momento para estudiar Inglés en
Nueva Yorkl

""‘*i‘

The English Language Center
(TELC)
9486 people like this

Reached 32,394 people
467 likes
$0.10 / like

Suggested Page

The English Language Center (TELC)

Ahora es el momento para estudiar Ingles en
MNueva Yorkl

The English Language Center

(TELC) I‘

9456 people like this

Reached 17,719 people
212 likes
$0.10 / like



(3) Charts for Ad Set: CO - 19-30

# Performance Demographics Placement
/1,347 people reached
1,430 1,430 Results: Page Likes $0.10 Cost per Result 0.93% Resuit Rate
Results: Page Likes — <$0.0 I / Person
?1,34?

$150.00

ount Spent I ,430 neW IikeS
Custom Jul 26 Aug 2 Aug @ P 16 A ! i i S0.20 $O. I 0 / Page Ilke

Charts for Ad Set: CO - 19-30

o Performance Demographics (] Placement
96% placement on
- 68,543 Reach @ v 1,394 Results: Page Likes v $146.06 Amount Spent Device Type
mobile - 68,543 users g ;
Mobile Only «
B 1.5K
About Placement Results
BOK
Targeted tO FacebOOk > 1K Ad delivery is optimized to
40K allocate your budget to
placements likely to perform best
befOre OUI" InStagram s 500 with your audience, based on

your targeting and bid amount.

Integration

Learn more

]
=]

Facebook Audience Metwork Instagram Messenger *

L B
.............
.........




Charts for Ad Set: CO -19-30

Performance I} Demographics Flacement

1,450 Results: Page Likes + 71,347 Reach

Age
 § | e P &

All Women All Men
57% (819) e —— 42% (599)
16-24
58% ( 41,110) EE—————————— 1% (29,533)
e — .
Cost per Resuilt Cost per Result

| 35-44
I 45.54
|
5564




at The English Lang.uage ..C..ente'r-




Parents and Guardians
Ages: 30-55
Location: New York City, |15 mile radius

Languages: Arabic, Chinese (Simplified), Chinese (Traditional), English, Greek, Hindi,
Italian, Nepali, Polish, Portuguese, Russian, Spanish, Thai, Turkish, Urdu

Behaviors: Expats (Brazil, China, Colombia, Dominican Republic, Greece, India, Indoensia,
Italy, Mexico, Morocco, Nepal, Peru, Poland, Portugal, Puerto Rico, Russia, Spain,
Venezuela

Demographics: Family-based households, parents with teenagers (|3-18 years)

Connections: People connected to us, people not connected to us



Teens

Ages: 13-16

Location: China, Colombia, Dominican Republic, Ecuador, Egypt, Greece, Hong Kong,
Italy, Lebanon, Libya, Mexico, Morocco, Pakistan, Poland, Puerto Rico, Russia, Saudi

Arabia, Spain, Taiwan, Tunisia, Turkey

Languages: Arabic, Chinese (Simplified), Chinese (Traditional), Greek, Italian, Polish,
Russian, Spanish, Turkish, Urdu

Interests: English language, English language learning, International student, Learn English,
New York City

Connections: People connected to us, people not connected to us



The English Language
E:Entﬂr{TELl:}

'EI_,Dr---r_'l g4

| B ™ Tl

[[b 1

Learn English and make nends in New York
City this summer! == .

ENGLISH
ACADEMY

at The English Language Center
Learm More
|i Like B Comment = Share

The English Language M
Center (TELC) 0

oponsored - |

What 1s your teenager doing this summer’?
Learning English! Teens from 13 to 16 years old
will learn English, explore New York City, and
make frniends with other young people from all
over the world. Join by June 231

0

ENGLISH
ACADEMY

The English Language
Center

D Ghada Metwaly and Hilda J Lems

Leam More

Planned Spend
$150 over a month

$125 on guardian ads
$25 on teen ads



ﬁ Charts for Ad Set: Parents and Guardians - 30-55

Parents and Guardians

¥ Performance Demographics Placement

i g 136 Reach 22.79 Frequency (cumulative) 3,100 Impressions
Results: Link Clicks $186.62 Cost per 1,000 People Reached I 3 6 People r’eaChed
138 100 ]
People Reached 9 CI IC I(S
$25.38 50
Custom i
May 26 hay JG Jumn 1 Jun 4 Jun 7 Jun 10 Jun 13 Jun 1€ Jun 19 Jun 22

Teens

¥ Performance Demographics Placement

3 PeOPIe I"eaChed 1 3 Reach 3.33 Frequency (cumulative] 10 Impressions $23.33 Cost per 1,000 People Reached
|0 impressions
=1
People Reached -~
$0.07
Amount Spent L |
May 25 May 28 I Jun 1 n3 dun B — oy 172 ary 15 Pl P
Custom d
—_

8
P
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“The classes were s0 much fun that they didn't
feel ke classes. which helped me learm more.”

-
The Teen English Academy combines fun and

interactive clazses with weekly field trps so0
students can practice... hMore

aguardia.edu TELC Learn More

New Campaign

Location: 25 mile radius of our school
Age: 13-50

Languages: Arabic, Cebuano, Chinese
(Simplified), Chinese (Traditional),
English, Filipino, Greek, Korean, Nepali,

Polish, Portuguese, Russian, Spanish,
Tamil, Thai, Turkish, Urdu

Interests: Learn English

Demographics: Family-based households,
Parents with teenagers



€© Charts for Ad Set: 13-50 - 29-10 Thomson...

39,655 reached

) Performance Demographics Placement
39.656 Reach 1.71 Fregquency (cumulative 67,970 Impressions 1 1
39,655 P } P 67,970 Impressions
Results: Reach $o.78 Cost Per 1,000 F'EDFI:E' Reached
39,655 i
People Reached /\_/——\ P &
“ <$0.0| per person
$150.00 P P
Amount Spent 2K
Custom o
Jun 21 Jun 23 Jun 25 Jun 27 Jun 29 Jul 1 Jul 3 Jul 5 Jul 7

Charts for Ad Set: 13-50 - 29-10 Thomson...

Format did well on

I n Stag ram Performance Demﬂgraphics E Placement
39,655 Reach + 39,655 Results: Reach + $150.00 Amount Spent Device Type
o — & Mobile and Desktop «
99% of the ads were

MK About Placement Results

delivered on mobile

Ad delivery is optimized to

allocate your budget to

10K placements likely fo perform best
with your audience, based on

Ty your targeting and bid amount.

19K

20K

15K

10K

ak
LI

Audience Network Facebook Instagram Messenger*

Learn more

[
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Ol may See DWW JENVENY O MESSenger ads Umnl they re syaligine 10 88 pedpie i MeSsenger. & more SCCUrais perroimancea melind £ COSL Pper nesiun



Charts for Ad Set: 13-50 - 29-10 Thomson...

Ferformance '} Demographics Placement

29,655 Results: Reach ~ 39,655 Reach -

Age
2 . @ e b §
6% ( 22,075 ) - - 44% ( 17,404 )
H6% ( 22,075 ) - 18-24 - A44% ( 17,404 )
$3.94 = T $3.59
Cost per Result - <omad - Cost per Result
= 45-54 =
| |
S5o-64
| |

bo+



TECHNOLOGY
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Colleges Use Facebook Ads to Target
Applicants, Parents, and Lawmakers

By Michael Vasquez | OCTOBER 17,2017  + PREMIUM

he ads showed up in the feeds of

thousands of Facebook users,

and the timing of the sponsored

posts — less than two months
before the University of Virginia's

application deadline — was no accident.

"UVA offers one of the best values in
higher educarion,” read one post last
November, seen by both potential
students and their parents. Below the
words were the Cavalier colors of orange

and navy blue.

The students might have assumed each
post had appeared because of their
Google habits. But it was in their feeds
because the University of Virginia has
spent abourt 510,000 to send targeted
Facebook ads to various groups,
including prospective students, parents,

donors, emplovees, and state lawmakers.

Other colleges, too, have spent millions of

dollars on targeted Facebook marketing,

R University of Virginia

LI! SponGoned -

b Like Page

Jents, looking for news writing experience” UVA Today is hinng

tudent News Writer

1& Student news wnler will provade trmély, iInformative, wel-wiitien and wel-
séarched news and fealure stones for UVA. Today, a news websile and daily repc
WSkt

Apoly Now

e B Comment # Share
U. of Virginia
A Facebook ad sponsored by the U. of Virginis. Colleges and

universities are spending millions on such ads, and data from

experts are crying foul.

What about the ethical

implications!?

The Chronicle of Higher Education

October 17, 2017

bit.ly/2gPrvvr



Final Thoughts - Questions and Discussion



Contact Us

Rachel Rollins, Marketing Coordinator at InternationalStudent.com
rrollin@internationalstudent.com

Heather Barikmo, Associate Director at CUNY- LaGuardia Community College

English Language Center
hbarikmo@lagcc.cuny.edu
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